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 Time fo_(]hange?
sy U e

is no longer serving youw As you grow and d
do your passions and the people around
m .

WHEN YOU CHOOSE TO BEAVICTIM

it change but are afraid of it. We
ing aboul our unhappy = |
nships, of being alone - but we have  10s definitely time for a change when vou fin
no selves [ asking, “Why me? rather than
on't become a victim bo your ewn
when life docsn't tun out the way that
expected it to. Stop blaming others or
circumstances s the situstion will not o
ard. YOU need to!

fgnals when they are raindrops  You will only begin to attract new things infoyos

or them to become a tsumanni”  life when you start to make positive choices 8
abila Nath understand that you are greater than any curre

problem,

WHEN YOU KEEP SAVING ‘NO'TO NEW
OPPORTUNITIES

‘The universe is trying to open you upand send e
opportunities to help you They may ot be wis
j BSIGNS YOUNEEDTO  you are looking for at first glance, bal by k
W WHEN IT'S TIME  hold of your past you are only delaying

and making life more miserable. e open ba:

%0 50 that you can make room for welcoming inlh
otr current situation
Eircle of constant change and
pl: hobbies and people will come
ind' go from your life. Be willing to let 20 of what

&
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A magazine designed wholly to help female
entrepreneurs and business owners to grow
internally and outwardly. Create Evolve
Overcome Magazine is a handbook for
modern living and working.

Focusing on all aspects of professional and
personal growth and development with 18

voices across nine countries were covered
from startup to CEO.

With practical business tools, tips and
know-how, as well as a wealth of
information relating to psychological,
mental and physical health we're helping
today's entrepreneurs form a strong
foundation upon which to build a stable
business. And for the times when it's all too
much, we have quiet space with meditation,
simplicity and how to make time for what
matters most.
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Selling -
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Our audience is predominantly made up of Female

P 72 []/ Entrepreneurs, CEO's and Women In Business. A

[ L 0 UK | REGIONS strong UK presence with 18 prominent industry

E 0 experts contributing monthly.

= 22 A] US | REGIONS

: We also have a partner Female-led community in

s 3[]/ Michigan, USA and Editors and contributors in a

— 0 SWITZERLAND | REGIONS further 6 countries. We have built a strong

— demographic and following overseas and regularly

Ll 0 C e

P— 3 /0 OTHER COUNTRIES collaborate with features and events.
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Each month we offer a range of topics and features I
to our readers as well as Guest Blogs from selected
partners across the globe. We have a total team of
18 Editors and Contributors with different areas of
expertise bringing a diverse range of content
ensuring a captive read from cover to cover.

Regular features include;

- In The Spotlight (inc. cover)
- A Seat At Tricia's Table 5 o
- Women of The World r]
- Overcoming The Odds : CREATE
- Ask The Author C f’u‘:‘:dnla

- Money Matters ';‘ that Fencc

- Success Engineering Ear

- The Zen Den

- Cracking Content 0
- That Girl Meets

- Life Lessons: Cultural diversities
- The Empowered Mama

- Reset Your Mindset

- The Pocket Stylist

-The Creatrix Journey

FROM HIDINE
TO SHINING

. WITH

- | LUKE
MANTON
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8 Hm you ever shgmed up for wnrlhlm pnu

thought woubd be a huxiry experience? You

| the sakes page mayhe wo times, [:nl:wl'-cd :hnul

what it mld be like 1o be there, o
feel and fust getting to be I||lha|\mr|db||l|l|r|l

= Your confirmation ks lale
& The information beeps changing
» Yo arrive, and there’s nobody 1o greet vou

+ The host seems completely overwhelmed
= Nothing lives up to your expectations?
With the best of intentions, pmplr can creale
an excellent experience for their dients, bat
the cracks start bo show when llmlmkl seale.
They're ambitious and want ko grow. However.

dropping the hall isnt an option when booking 1o
scale a premdum service.

70% of custemers say they are more likely 1o
I!J Toyal 0 3 business they foel t.lll.d(‘l‘alnl)ﬂa

thelr unique needs. Now more tha with
w0 much choice & scoess to 1|lom|ul|n|| “client
uupedmmhﬁulnillﬂ] ou stand apart from
e competi

50 how can you contimue to deliver outstanding
service without your everheads sky-rocketing”

T going 1o give you a peck belind the cartain
mm’:emw?‘hrém to up your client
1 Stamdardise

L Aulomate

3 lmvest

Step 1z Standardise, standardisc.
standardise

When you start o standardise your service, you
first wamt 1o tap oul your cistoiier journey.

= Whatare the different phases of e project?
= What are the key questions your client will have

abeach stage?

= How can you ambicipate those guestions and
[prepare resources in advance W answer them?

= What are the deliverables st each phase?

= How can you make it easier for the client to

interact with you at each stage?
e you have this all nmapped oul, vou cn build
wr&—lhux. Nﬂl roect

[nt] like the o;wwil.c al clhl.olmsallnﬂ. Heorw r\wr.
for the client, it gives them a sense of securkly,
buibding trust.

Step 22 \.lllum:lc the a[lmm

Let’ v eroys lsniin part
of the job™

Automaton Is an excellent imvestment 1o scale al a
low cost. You can automale processes for 2 litle
s $330 a year! When sct up correctly. automated
processes become like an exira employee that
works 24/7 without ever needing to take a sick day.

The dream, right?

Omce you've started 1o standandise vour servioes,
vou can s aidomation to deliver the admin side
in away that is both affordable aml scalable.

e honest. theugh, does tis work?

1Hell yeal!

1 want 1o tell you about am incredible basiness
ownier, let’s call her Heerma for the article, but this

is true. Heema was ready Lo scale her ads agency,
It shie knew she was holding herself back.

Her clicots koved her, and she gol greal reviews
becanse she gave excellend service. However,
despite having big financial goals and an exit
strategy in place, she was afraid to go all-in on
sales if the defivery quality deopped.

Heema had worked in agencies all her caneer and
knew how vitsl a preminm white-glove service
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WHEN BEINGs
MAKES YOU =
VULNERABLESBHE

POWER OF

was early in 200, and 1 ook the train from
central Modiena back to my hobel afler a day of
salo sightseelng.

I gets dark early In Naly during winter, and
although it was ondy 5230 pm, it felt and eoked
ke e, eitered an cmpty carviage except for

aned her adult dassghter whi had a toddler with

b, Thaey sat on the lefl shde, w0 1 took the first

seal on Whe right diagonally opposite them and
magine.

took ot my copy of Vogue:

Shartly after the train pulled out of e station,
a middle-aged man entercd the carriage. He
wealked past at least 20 empty rows of seats and
came amd sal on the directly opposite
e, s we were facimg cach other. | thought
this was weind, especially when | saw the look
of concern o the Vourger woman's fice 2 she

elbenwed her mother o look at this scenaria.

I continmed to read my mogine, cominen
that he woukdn do anything oo 3 publc train
‘with b witnesses bess thas 5 metrs iy

We diddn't speak bo each olher, bet | coubd feel
his eyes of me, just sitting there, staring al

whille staring st me and lickineg bis koer lip
suggestively.

Al that moment (and this was 2 decare befoet
I became a therapist), | rraliel thot Ui
)ﬂus Ndmhp“ ical warfare- be v
intimidate a young foreim woman
To him, | méght have loaked ke c:

ASK AAXINE

course, he had o way of knowieg that | had,
i fact, survived an aftempled rape at ganpobnt
and was absolwtely unavailable for his antics

1 felt the adrenalin rush trough my body, just
as before with iy attempied awault. My “fight™
response kicked in, and | docided that | would
mot b polite or the “good girl™ | had been taaght

s i E—

1 lowered

Rooked him stralzht in the
eyes and stared back with
Raser intensity, refusing
o ok vy or break eye
eomlact. My inmer warrior
had shown upe she was
Rined of this shit and came
o slay.

“My inner
warrior had
shown up; she
was tired of this

—

Whiat soenething didn't feel right. that the “vibe®
was weind, but they defanlted eliguetle

al
because they had been taught thelr ertire life
lives to be a good girl,

Like the woman who stopped to give a stranger
directions, only bo have him expose hinself and
try o push her hamls ontoe his privates of the
o who allowed her blind
date into her apartment
when he asked for a ghss
ol waler. knowing ull well
she never wanled 1o see
hiim again. never mind start
a relatbonship.

Henw often do we women

e chitand cameto) Smiklbe e
in my peripheral vision. Jay” comfortable- cven i we
i een tdon. slay et o

elbowimg  her  mother
agiin,  bath  tenscly
watching  this  scene
unfold.

My eyes started bumning from the inbense
starimg, but | had never felt more powerful
fin my body, =0 | instinctively folded my arms
across my chest. signalling that | was settling in
and Felt 2ero fear,

The voice: anmouncing the mest stop broke us
out of this irance. and ler
woman said something to him that | '
understamd, bat | knew il wassl amihing
Neienudly from his facial expression.

Had 1 been polite, sndled at him, or moved, e
wouhl've wor, and who knows how that wouahl
encourage hin to claborate on his scare Lactics
in the future,

As a therapist, mamy of the stories my clients
Rell eften start with ther having 5 gt resction

After  several  personal
wperbences and lstening
o survivors'  storics.
Koo that | would prefer o
apologise for a misunderstanding tan land up
dead. I'm totally OF with a stranger fand even
people | knew) thinking that F'm rde because |
trust my intuition and vabue it over what other
people might think of me- and 1 hope you will
(%

Imagine how different the world woukd be if
little girds were taisght 1o sel boundaries, as
aften as they were tasght (o be polite,

1 iendte you to teach your dasghiers that their

feelimg of safely trumps socielal norms 5o that
they oo can practice standing in the power of

' PR

their NOL.
g i
P -
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Could you see your work published on The Female
CEO or in Create Evolve Overcome Magazine?

Alongside our regular columnists we offer space
for guest articles, allowing our members and
readers the opportunity to be part of the business
and showcase their own work.

Guest posting is a great way to reach new
audiences and grow traffic to your website.

Each published article comes with Social Media
support and an author bio and link to encourage
web traffic and improve SEO. Plus we're going to

shout out about you in our communities!

WEBSITE ONLY £125.00
WEBSITE & MAGAZINE £375.00
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— ADVERTISE OR SHOWCASE YOUR BUSINESS T0 A
CEO COMMUNITY OF FEMALE ENTREPRENEURS AND
b WOMEN IN BUSINESS ACROSS THE WORLD

7 FLEMIBLE FEATURES T0 SUITDIFFERENT
' BUSINESS TYPES

DIGITAL FORMAT WITH AN OPTION TO
DOWNLOAD. CLICK THROUGH LINKS INCLUDED

COPIES SENT T0 1200+ READERS
ALL BACK ISSUES AVAILABLE TO READERS

NEW ISSUES PROMOTED ACROSS ALL EDITORS
SOCIAL CHANNELS. EVERY ISSUE

=
Is It et

DI Doyt @
’ﬂ‘ """” Quietly ,."}

» END Lt —
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IN THE SPOTLIGHT

o Cover Feature & Image

e Social Media Coverage (3
months)

e [ull virtual interview
carried to discover more
about you and your work
(not published)

e A bespoke written Q&A to
be completed

e Product marketing mock-
ups to use for your own
marketing purposes

e Q&A hosted on
thefemaleceo.com under
"The Spotlight’

e Live links to your preferred
site

£920.00

THEFEMALECEO.COM | CREATE. EVOLVE.OVERCOME MAGAZINE

We offer a range of promotional features, including PR packages
to suit multiple features over 12 months. Drop us a line to discuss

your personal requirements.

HER STORY

Cover Mention

Social Media Coverage (3
months)

Full virtual interview
carried to discover more
about you and your work
(not published)

Article written by TFCEO
and hosted on
thefemaleceo.com

Product marketing mock-
ups to use for your own
marketing purposes

Including full page image,
brand contact details, social
links and call to action

£130.00

WOMEN OF THE WORLD

e Social Media Coverage (1
month)

e Full virtual interview
carried to discover more
about you and your work
(not published)

e Article written by TFCEO
and hosted on
thefemaleceo.com

e Product marketing mock-
ups to use for your own
marketing purposes

e Including image(s), brand
contact details, social links
and call to action

£630.00
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1 ISSUE | 3 ISSUES | 6 ISSUES | 12 ISSUES

DOUBLE PAGE SPREAD - £800 | £725 | £650 | £475
FULL PAGE - £375 £300| £225] £150

HALF PAGE - £150

£75)£50| £25
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HEAL &
TRANSFORM
YOUR LIFE
PODCAST

R

Janine  Wirth, aka “The
Whispererisalicemse
clinical byprsotly
eoach spechlising in he
all aver the work] heal from unresolved
trammsa and painful life experiences so
that they can discover their purpose
ani create businesses thal are centred
around fun, freedom and making an
impact in the world.

Each week. you'll I
of fensabe entrep
andy healed (rom trasmatic exy
bt have gone on 1o Uirive desy
‘The mission of this podcast
wonsen and help you
A pasge of your story
and doesn't get to define you. Once you
Theal, you can consciously he life
and bisiness of your dreans,

o

1 canght wp with anine & e why
she derided to lanch this brilliant new
pexdeast into the world and how [t serves
her fans and followers. Here she is in
her ewi words.

S0 often, I'm the first person 1o hear
and hobd space for women's iranmatic
stories because they're scared and
ashamed 1o speak their tnath,

1 believe sccrets are shackles of shame.
so | wanted to provide a saife, non
judgemental space 1o tell these stories
and celehrate these warrior women for
overcoming.

Losiginally wanted 1o ¢
in 2020, but having
hushand st home

T
1 oo
o

ate the podcast

it bolife In 2021

My goal has mever been to get 5 million

———

dlonmbosds: while it wonld be nice, what
motiates me i b il I i
isn't always brigh | shimy like we
often see portrayed on social media,
It takes a lot of cour o share your
story, and [ want |

respectful experiene

1 hope Lo IWrma
vainful lif

s be despite
We've been sweeplig shit under the
el it simply docsnt

the compound effect it

intimate retathonships, how she parents

her chikiren, and how she shows up in

her life.

1 compare dalng this deep healing work
g dragons, and Fm so happy

fial | GET to dho this work every

“s [antastic
[ the women

IANINE W wa
THE TRAUMA WHISPERER
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tricia@thefemaleceo.com

www.thefemaleceo.com

07969 983 319

INSTAGRAM

FACEBOOK

TWITTER

- ‘ LINKEDIN
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https://www.instagram.com/the_female_ceo_/
https://www.instagram.com/the_female_ceo_/
https://www.facebook.com/createevolveovercome
https://twitter.com/thefemaleceo
https://twitter.com/thefemaleceo
https://www.linkedin.com/company/the-female-ceo/

